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Automobile Industry to Aid 
Nation’s Prosperity Return 


Robert O. Lord in Watienwihe Radio Hook-Up and 


Col. James L. Walsh Be 


fore Ad Group Declare 


Car Makers Inspire Confidence 


Detroit, March 21.—In two important talks delivered 
by prominent local bankers, one over a radio hook-up and 


the other before the Detroit 
industry has been held up as 


most to do with the return of na 
“The automobile industry is driv-¢ 


ing ahead upon the urge of a na-| 
tional necessity,” Robert O. Lord, 
president of the Guardian Detroit 
Union Group, Inc., and the Guar- 
dian National Bank of Commerce, 
said on the “America at Work” pro- | 
gram on a nation-wide hook-up on} 
Saturday afternoon. The program 
is sponsored by the National Asso- 
ciation of Manufacturers and the 
Association of Civic Service Clubs 
and weekly it presents one of the 
leaders in the fields of industry, 
business or finance. 

“The entire world is waiting to see 
America at work,” Mr. Lord said, 
“and I doubt whether any other city 
has demonstrated a more tangible | 
faith in the future than Detroit, 
where the automobile manufacturers 
have spent millions of dollars in per- 
fecting automobiles -and offering 
them at the greatest dollar value in 
their history. Back of their glitter- 
ing new models, hundreds of thou- 
sands of workers are employed; hun- 
dreds of millions of dollars in com- 
modities are being manufactured 

Trenton, N. J., March IGS 
posed bills to regulate motor trucks | 
in New Jersey were condemned by | 
truckmen and praised by the rail- | 
roads in statements issued here. 

“Rights in private contracts will 
be violated, the flexibility of high- 
way transportation will be killed, 
and neither the public nor any other 
transportation agency will benefit if 
the proposed measures for motor 
truck regulation are adopted by the 
Legislature,” declared Alfred D. 
Way, secretary of the Motor Truck | 
Club of New Jersey. | 

“Public interest is not associated | 
with strangulation of a shipper con- 
trolled facility which delivers econ- 
omy and expedition to the public 
over publicly owned highways,” he 
said. 

“The bill cannot be interpreted 
as being designed to protect the 
public from a monopoly, because 
truck transportation is not of a 
monopolistic character. If it is in- 
tended to protect life and property, 
the measure constitutes an unnec- 
essary duplication, since the state 
has already provided for protection 
of highways and highway users, in 
laws regulating the sizes, weights 
and speeds of vehicles. 

“Railroads, which have com- 
plained of losses to unregulated 
truck competition’ will not gain if 
the operations of the comparatively 
few for-hire trucks are brought 
under state control. Shippers select 
highway vehicles for their any- 


where-at-any-time service, and if 
trucking companies are compelled to 





(Continued on Page 2) 


TRUCK INTERESTS, 
RAILROADS BATTLE 
AT N. J. HEARINGS 





(Continued on Page 6) 


Adcraft Club, the automobile 
the one that is going to have 
tional prosperity. 


NEW FRANKLIN SHOP 
COMPLETES FIRST 
BODY FOR NEW “12” 


Syracuse, N. Y., March 21.—First 
production from the new body shop 
of the H. H, Franklin Manufactur- 


ing Company was completed today, 
less than two months after plans 
were approved for this addition to 
manufacturing facilities. 

The body just completed is a five- 
passenger sedan type for the new 
twelve-cylinder model, on which 
first shipments are scheduled this 
month. Fabrication of other bodies 
of this type is under way on the 
assembly line and shortly coupe and 
seven-passenger sedan bodies will 
also be produced. The company 
will manufacture its own limousine 
bodies for this model also. . 

Equipment installed for this work 
consists of woodworking and metal 
forming and finishing machinery. 
The Franklin Company has had in 
use for a number of years its own 
paint and upholstery departments. 

The new body plant occupies 
52,000 square feet of floor space and 
is employing 150 men, exclusive of 
the painting and -trimming opera- 
tions. 

It is expected that between now 
and the end of March 150 bodies for 
the new twelve-cylinder model will 
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Include Plymouth, Ford Showings 


ROCKNE SIGNS UP 
200 MORE DEALERS; 
HAS 1.200 TOTAL 


Detroit, March 21.—Exactly 200 
more automobile dealers in the 
United States have joined the retail 
sales organization of the Rockne 
Corporation within the last twenty- 
three days, Frank L, Wiethoff, sales 
manager, announced today. 

“We reached the 1,200 mark Fri- 
day afternoon,” Mr. Wiethoff said, 
“within less than four months after 
our first sales agreement was re- 
ceived.” 

In addition to the 1,200 domestic 
dealers, Rockne also has approxi- 
mately 110 Canadian“and 200 for- 
eign dealers. 

“The average number of dealer 
agreements received daily, instead 
of decreasing as our dealer organi- 
zation grows, has been showing an 
upward trend in the past few 
weeks,” Mr. Wiethoff added. 


has had such a tremendous dealer 
and public acceptance, only recently 
achieved national distribution.” 


NASH ORDERS IN MARCH 
SHOW INCREASE OF 58% 


Kenosha, Wis., March 21.—C. H. 
Bliss, vice-president in charge of 
Nash sales, announced today that 
March orders for new Nash cars 
were increased 58.9 per cent. in the 
first fifteen days of the month over 
the orders scheduled on the com- 
pany’s books on March 1. 

This significant increase in March 
orders, he said, is the result of the 
enthusiastic public acceptance of 


cars which were presented nation- 
ally on February 27. 

Unfilled orders for retail delivery 
|} have increased 418 per cent. since 
February 27. 





5 STATES UP 
“MORE THAN 9% OVER JANUARY 


Detroit, Mich., March 21.—Sales of new passenger 
automobiles during February in twenty-five states, repre-' 
senting 54.67 per cent. of the entire country, showed an 
increase of 9.63 per cent. over sales in the same states in 


January, according to R. L. Polk & 


Sales in the twenty-five states 
totaled 45,509 units, as against 41,510 
units for the same states in the pre- 
ceding month. The sales, however, 
are 37.92 per cent. below the Febru- 
ary, 1931, sales of 73,309 units in the 
same states. 

Estimated total sales of new pas- 
senger cars for February reach 89,000 
units. 

New commercial car sales in 
twenty-two states, representing 43.9 
per cent. of the country, also show 
a slight increase over the preceding 
month, according to the Polk com- 
pany. The sales for February in 


|these states totaled 6,286 units, as 


against 5,835 units sold in the same 
states in January, an increase of 7.73 
cent. The sales are 38.98 per cent. 
below the record of 10,302 units sold 


Co: 


in the same states in February a 
year ago. 

It is estimated the total commer- 
cial car sales will reach 14,600 units 
for February. 


TO A. D. N. READERS 
AND ADVERTISERS 


All offices of Automo- 
tive Daily News, adver- 
tising, editorial and circu- 
lation departments, are 
closed all day every Sat- 
urday and Sunday 


throughout the year. 





the five new series of Nash Motors’ | 


Chrysler to Bring Out Latest Plymouth Models April 
3; Ford Plans for Big Celebration 
On April 9 


Detroit, March 21.—Two important announcements 
broke over the week end in this city and they are exciting 


much interest i" n this center 

FEDERAL TRUCK 
SHIPMENTS IN FEB. 

INCREASED 225% 


Detroit, March 21.— “Shipments 
of Federal trucks in February, 1932, 
showed a 225 per cent. increase over 
January,” says Henry Krohn, vice- 
president in Charge of Sales of the 
Federal Motor Truck Company. 

According to Mr. Krohn, these 
orders came from practically all 
parts of the country and from many 





“We attribute this unusual trend | 
to the fact that our ’65 line, which: 





industries. The business was also 
well diversified so far as type of 
equipment is concerned. Medium 
and heavy-duty vehicles held their 
own, along. with a brisk demand 
' for FeGeral’s new low-priced 1!2-ton 
models and six-wheel vehicles. Evi- 
dently the replacement business 
covers considerable territory and is 
quite likely to develop on a satis- 
factory scale. 

“It seems evident,” continued Mr. 
Krohn, “that the long deferred, 
purchase of haulage equipment is 
now under way. This should mean 
a good year for the truck business. 
Furthermore, since transportation 
is the life blood of industry, and 
any business improvement is quickly 
reflected in a growing demand for 
transportation facilities, this seems 
to indicate a general upturn all 
along the line.” 


FORD OF CANADA 
STOCK BELOW 16; 
WAIT NEW MODELS 


Montreal, March 21.—The immi- 
nent showing of the new Ford mod- 
els and the probable effect upon 
eperations of Ford Motor Company 
of Canada draw attention to the 
fact that, at current levels of below 
16, the stock is selling at a price 
which represents little more than 
the amount- of cash or its equiva- 
lent in the treasury of the company 


as at the end of 1930. The market | 


valuation at around 151% is consid- 
erably below the net current assets, 
which, in the last balance sheet, 
were shown equivalent to $16.61 a 
share. 

Operating prospects for Ford of 
Canada in 1932 are somewhat ob- 
scured, In the first place it is dif- 
ficult to obtain a worthwhile esti- 
mate of Canadian automobile pro- 
duction this year, although tenta- 
tive figures indicate a probable out- 
put of around 60,000 units, this com- 
paring with 82,614 cars produced 
during 1931. Again, in view of the 
delay in bringing out the new Ford 
models, the percentage of total pro- 
duction that will be supplied by the 
Ford company cannot be forecast 
with any degree of assurance, If 
past experience means anything, the 
changing of the model will have a 
sharp effect upon relative sales of 


(Continued on Page 4) 


of 


> 


motor activity. 

While it had been known that 
there was to be a new infant in the 
Plymouth family (the car was ex- 
hibited at the Toronto show week 
before last, when Automotive Daily 
News carried the story), it was not 
until Saturday that Walter P, 
Chrysler announced the definite 
date upon which his latest product 
will be shown to the country. This 
date is April 3, and the Chrysler 
| Organization is making great prep- 
arations for the christening. 

Some few details are now avail- 
able on this new Plymouth. The 
horse power has been jumped from 
56 to 65. The wheelbase has been 
increased from 109 to 112 inches, A 
Silent second gear has been added 
and an automatic clutch. The sug- 
gestion as to the price has not yet 
been made, except that Mr, Chrysler 
hinted at something sensational, 
with the declaration that the prices 
of the new cars will be the lowest 
in the history of his corporation, 

The second announcement comes 
from the Ford organization, and it 
has all Detroit wondering. The an- 
nouncement tells of plans for a 
celebration on April 9, when there 
will be a parade, banquet and public 
dance, sponsored by the Dearborn 
Civic League. There will be 200 of 
the new Fords in the line of parade, 


(Continued on Page 4) 


DECLINING DEMAND 
FOR CAR INDUSTRY 
STEEL REPORTED 


Youngstown, O., March 21—Re- 
opening of a northeastern Ohio 
sheet plant on a 75 per cent. oper- 
ating schedule was a favorable de- 
velopment in the steel industry this 
week, but declining demands for 
sheets, strip and other products 
going largely to the automobile in- 
dustry had an unfavorable effect on 
mill schedules of larger steel com- 
| panies in this district. 
|; Mahoning Valley Steel Company, 
|a Small sheet manufacturer, resumed 
| production at its sheet plant in Niles, 
O. Six of the company’s eight mills 
are how under power. In contrast 
{are announcements that sheet mill 
schedules of the large companies 
jhere are rather indefinite. Nearly 
all the district sheet plants. active re- 
cently will work at least part of the 








(Continued on Page 4) 


ORDER FOR FORD AXLES 
RECEIVED IN BUFFALO 


Buffalo, N. Y., March 21.—The 
|local plant of the Republic Steel 
|; Corporation has received an order 
{from the Ford Motor Company for 
10,000 axles for immediate delivery. 
The order is reported to be the first 
of a series of contracts for 10,000 
axles a week. A special process of 
the Republic corporation here per- 
mits the speedy and economical 
production of axles by a rolling 
process, 
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2 Bankers in Detroit See 








Car Industry as Leader 


(Continued from Page 1) 


into finished products and some-;and confidence ts one that should, 
where in this revived activity the| and must, be heeded.” 
economic well-being of more than | 
10 per cent. of the entire population | vice-president of the Guardian De- 
of the United States is concerned. | troit Union group of banks, hits 
“Fear does not rob temorrow of | straight from the shoulder when he 
its worries, it only robs today of its/ taiks of the automotive industry. He 
strength,” Mr. Lord said, in urging| was the speaker before the Detroit 
that private initiative based on coM-/| Adcrafters and told the advertising 
fidence was one of the major neces- |men that when America entered the 
sities at this time. Hf a war it found the Allies with four 
“We must rely on private initiative | years of steady pressure almost be- 
such as the motor companies are) jieying that their policy should be 


Col. James L. Walsh, executive | 





PLANNED BY FRENCH 


INDUSTRIAL LEADERS 


New York, March 21—The Gen- 
eral Confederation of French Pro- 
| duction, which two years ago organ- 
ized a series of trips to study con- 
ditions in the industrial centers of 
|the United States, is now planning 
;& similar trip for French industrial 
| technicians, foreman and production 
| department managers, etc. 

The trip will be made April ~ and 
May 15, 1932, with about twenty- 
one days to be spent in the United 
States. The party will be limited to 
thirty members. 


DAILY NEWS, TUESDAY, MARCH 22, 1932 


| STUDY OF U.S, PLANTS — 


showing for leadership on the r 
to prosperity, but in addition we 
must appreciate the importance of 
our national morale. Morale does 
not mean mere blind confidence. It 
means justified confidence—a con- 
fidence arising from a true appreci- 
ation of the situation with which 
one is faced and of one’s own 
strength. Its basis is knowledge. 
You remember what morale meant 
in the war days. An attack suc- 
ceeded if all the soldiers were con- 
fident it would succeed. It be- 
came dubious adventure if some 
were hesitant, and a certain diaster 
if confidence were lacking. Our 
greatest need today is confidence. 
“With liquidation carried appar- 


ently as far as it need go, our trou- | 


ble now definitely is a psychological 
problem and the call for courage 


CHRYSLER DISTRIBUTOR 
EXPANSION PROGRAMS 
JUSTIFIED BY FRAZE 


Detroit, Mich., March 21.—“Many 
of the most successful of our dis- 
tributors are going ahead with 
programs of business expansion,” 
said J. W. Frazer, general sales 
manager of the Chrysier Sales 
Corporation, recently, in defending 
the automobile merchant who has 
confidence in his ability to progress 
even though many things seem to 
be against him. 

“Automobile dealers and distrib- 


utors must have faith in our com-| 


pany and our product or we would 
not have increased our organiza- 


tion during 1931 to the point where | 
largest dealer | 
Frazer | 


we have the third 
body in the country,” Mr. 
continued. “Further proof of this 
attitude on the part of a large 
percentage of our dealers is evi- 
denced by the fact that our ship- 
ments cof new 1932 Chrysler Sixes, 
Eights and Imperial Eights in Jan- 
uary and February were larger 


than in the same period a year ago. | 


“For instance, in St. Louis, L. M. 
Stewart, Inc., Chrysler and Ply- 
mouth distributor for eastern Mis- 
souri and southern Illinois, recently 
held a formal opening in its new 
home, a building of 60,000 square 
feet of floor space. The new car 
showroom has space to display six- 
teen car models. 

“About this same time our dis- 
tributor, the Garfield-Storey Motor 
Company of Portland, Ore., moved | 
into new and larger quarters nearer 
the central business district. The 
building contains 43,000 square feet 
of floor space. 

“One more illustration which tells 
the same story, is that of Franklin- 
Wright Company, Inc., Chrysler dis- 
tributor in Schenectady, N. Y., our 
representatives there since 1923. 
They transferred recently to larger 
and more convenient quarters. 

“These three firms, which have| 
been Chrysler distributors for sev- 
eral years, are typical of the faith | 
that is being displayed by the whole | 
organization in the sales possibili- | 
ties of the new Chrysler line.” 


TRUCK AND BUS 


In addition 


prices, the issue will contain latest registration figures 
by states and makes, in addition to news and articles 


of interest to every truck d 


operator, who will receive the issue. 
No added charge for extra distribution 


AUTOMOTIVE DAILY NEWS 


| aid appropriations to carry on high- 


| a 


ways. 


to up-to-the-minute specifications with 








to keep from losing. It was then The present plan includes visits 
that the American army was selected to the following cities: New York, 
as the striking force, while the Allies | Philadelphia, Pittsburgh, Cincinnati, 
were the holding force. The hard-| Middletown, Dayton, Akron, Cleve- 
| hitting colonel pointed out that this | land, Detroit, Buffalo, Schenectady. 
was the situation today, except that Among the 
all business had apparently consti-|™ents to be visited by the party 
jtuted itself a holding force, and|@re: Mergenthaler Linotype Com- 
there was no striking force, |}pany, B. F. Goodrich Company, 
He, thereupon, with customary | Western Electric, American Rolling, 
| vigor nominated the automobile in-| National Cash Register, General 
dustry as this striking force, be- | Electric, etc. 

}eause, he said, the industry had| Visits and stops to be made will 
never been licked and 
made a great organization of shock | different American groups such as: 
troops. The automobile industry|Chambre de Commerce Francaise 
has the capital, the nerve, the ini- |@eS Etats-Unis, American Manage- 
tiative, the resourcefulness to act as|™ent Association, American Cham- 


the striking force, and should be |%¢"S of Commerce, etc. 





| 





given the fullest sort of support by | aaa. 

every industry and individual in its | NEW NAME CHOSEN 
The colonel said that all of us| 

| weve inclined to look upon automo- | BY EATON COMPANY 

| biles from the point of view of some- 

| thing to buy, where in reality we, 

|salesmen and promote the sales of| Cleveland, March 21.—At the an- 

|automobiles, for in that way we pro- | nua] and special shareholders’ meet- 

|mote the sale and consumption of|ing of the Eaton Axle and Spring | 

| steel, rubber, tin, and the variety of |Companmy action was taken to 

, ture of automobiles. te Eaton Manufacturing Company. 

He told the advertising men that | it was felt that the eld mame has 

what they needed most was just| been outgrown due to the growth 

|plain “guts” to drive ahead, which| of the company and the addition 


great effort. | 
should constitute ourselves honorary 10 SHOW EXPANSION 
|materials that go into the manufac- | change the name of the corporation 
|drew from President John Gaughan | of many automotive preducts result- 


| 


| 


the assurance that the advertising| ing from the acquisitien of several | 
men had it and were rejoiced to|cempanies during the past few 
hear that a banker felt as Walsh | years. 


The new board of directors of the | 
| Eaton company now includes How- 
ard J. McGinn, vice-president of the 
Eaton company, and C. W. Miller, 
president of Wileox-Rich Corpora- 
tion, a division of the Eaton com- 
pany. These replace F. A. Buchda | 
and H. C. Stuessy, the other direc- | 
tors having been re-elected. All of- | 
ficers were re-elected. | 

At the directors’ meeting imme- 
diately following the shareholders’ | 
annual meeting a quarterly dividend 
of 12*4 cents per share was declared, | 
payable May 2 to shareholders of | 
|}record April 15. This dividend is 
equal to that declared 
previous quarter. 


N. Y. STATE JOBBERS 
DISCUSS PROBLEMS 
IN SYRACUSE TODAY 


Chicago, March 21.—Upon his de- 
basic need for more highways,| parture yesterday for Syracuse to| 
and, third, because of the fact that | attend a meeting of the New York | 
approximately 90 per cent. of all the | state Jobbers Association, which will | 
moneys spent on highways goes io- be held tomorrow (Tuesday), BE. | 
ward labor costs, thus relieving the | Ww. Ruark, general manager of the | 
unemployed, Moter and Equipment Wholesalers | 

“Funds have been made available | Association, outlined matters that | 
to the railroads of the country, un-| are to come up for discussion and} 
der the terms of the Reconstruction | actien at the sessien, E. T, Satch- | 
Finance Corporation, act, to con- ell, president of the national asso- | 
struct and maintain privately owned | ciation, and W. C. M. Lawrie, assist- 
railroads. Motorists are not op-|ant general manager, will also 2d- | 


“EMERGENCY HIGHWAY 


RELIEF APPROPRIATION | 
URGED UPON CONGRESS; 


Washington, March 21.—The im- | 
mediate provision of an emergency | 
| relief appropriatieon by Congress, to 
provide the necessary funds to en- 
able the states to continue their 
highway program, was urged this 
| week upon Congress by the Ameri- 
| can Motorists’ Association in a brief 
filed with the House and Senate 
Committees on Roads. 

“The need for such emergency 
funds are three-fold,” the associa- 
tion’s survey declares, “first, be- 
cause it is the only way in which 
many Of the states can secure the} 
necessary funds to match Federal} 








| 


| 


in 


| 


way work; second, because there is | 


ways, even though privately owned | all the principal points in New York. , 

and operated. In justice to the tax-| BR. S, Arnold, ef the Onendaga Auto | 

payers, however, a majority of which | Supply Company, will preside as | 

are motorists, the highways of the | chairman of the meeting. 

nation should not be neglected at! The New York regional group wil] | 

the expense of privately owned rail-| take up the purchasing information 
| questionnaire as developed by A. V.| 


| Hall, of Sherwood-Hall Company, | 
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already adopted by several regional 
associations, and various direct ser- 


collecticn and adjustment. 
ADD DE SOTO LINE 
Los Angeles, March 21.—Tewsiley 
& Boulter, 
Willys-Knight dealership, have been 
appointed De Soto dealer for Long 
Beach: They will continue handling 
the Willys line. 


ealer, fleet owner and bus 


350 Hudson Street, N. Y. 





business establish- | 


therefore |>€ arranged in collaboration with | 


la 
J 


iship throughout the country. 


Ltd., Grand Rapids, Mich., who is , 200¢ , f 
secretary of the national associa-| checked back a couple of weeks later, the tire man pro- 
tion; the key line distribution chart nounced it a decided success. 
| him considerable business in the sale of new casings, for the 
vices of the national association, | Cleaning of the old car : 
including merchandising exchange,| casings were, so the job of selling a new one was made much 
easier. 
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HE versatility of this column conductor! Today I am 
making a noise like a dramatic critic in order to tell you 
about the four-act play which the B. F. Goodrich Rubber 
| Company of Akron is putting on for the education of its 
| dealers, teaching them modern business methods. 

The play has no name (there’s a $50 cash prize offered 
for the Goodrich contract dealer who suggests the best title) 
and is produced by factory men, Phil J. Kelly, assistant sales 
‘manager, being the impresario. The cast is non-profes- 
| sional, made up of talent from the plant and including L. B. 
| Cooley, district advertising manager; N. H. Keeling, also a 
|district advertising manager; E. A. Seeley, manager of 
personnel; R. F. Snyder, of the publicity division; O. J. 
Sullivan, truck tire sales department; H. J. Lintner, sales 
nalyst; J..A. Whitman, tire sales department; G. Gundaker, 
r., sales promotion manager; E. V. Carter, traffic depart- 
ment: F. J. Rees, sales promotion division, and R. F. 
Stratton, display division. 

He » 

THE PLOT: Johnson, a slipshod tire dealer, played by 
Cooley, is having a heck of a time for two acts, with his 
poor business methods, dirty salesroom and two impossible 
helpers, until our hero, Madison, a master merchandiser, 
impersonated by Keeling, comes along as Goodrich district 
man. With factory co-operation, this Johnson, in the last 
act, is converted into a success. 

Had Goodrich attempted to get this same message 
across verbally to its dealers such a method might have 
been a flop. But acted out as it is, each dealer sees he 
is out of step with modern methods, sees for himself what 
can be done by following the factory text books and goes 
from the meeting convinced he has learned something. 

* » © *” 

THE SHOW was first put on in Los Angeles 
November for branch managers only, but it went over so 
well that upon the request of the branch managers them- 
selves, it was determined to carry this message to the dealer- 
So the show is on the road, 
with some twenty more engagements ahead of it, winding 
up in Cincinnati the last of April. 

Recommendation: If The Play Without a Name appears 
in your city, see it by all means. lit’s a looking glass which 
will reflect your bad business methods, if you have any. 


* * 











| 


| 








* 


last 


WHILE I HAVE been writing the above, Col. FE. M. 
Lubeck of the Dealers Service Bureau has been reading the 
column over my shoulder, but he comes across with a tire 
story with an idea in it to pay for his preview. 

Buying a new pair of shoes, Lubeck listened to the 
salesman who suggested that the old pair be sent to the 
factory to be resoled. The work was done by the same 
workman who had made them originally and they came back 
iooking like new. 

A few days later Lubeck had a flat tire and took it in 
for repair. Then he got his bright idea. Thinking of how 


| posed to such relief for the rail-| dress the group of 25 jobbers from| the resoled old shoes had looked when they came back from 


the factory, he suggested that the tire man wash and clean 
tires sent to him for repair. He advised the purchase of a 


gallon of denatured alcohol and 50 cents worth of glycerin, 


which would be enough for 300 tires. 
His theory was that the tire owner would get the same 


pleasant reaction as he had had with the old shoes and create 


1 will for the tire man. So it proved, and when Lubeck 

And, furthermore, it brought 
casses often showed how worn the 
In fact, Lubeck himself fell for it. 


* * * 


I STAND CORRECTED. Oldsmobile with optional 


Willys-Overland and} equipment should have been included in the makes using 
safety glass, while W. J. Boone, manager of the Chicago 
Stutz branch, writes that the Stutz has used safety glass 
exclusively since 1926; that it was the first to take it up. 











Murray Moter Sales, San' 
Antonio, Tex., Keeps 
Force Driving for New, 
Used Car and Service 
Business; Reports Re-| 
turns Justify Hard Work | 


Forgetting there is sach a thing 
as a depression and insisting on all 
employees getting out and keeping 
busy has resulted in a2 material im- 
provement in sales for the Murray | 
Motor Sales Company ef San An- | 
tonio, Tex., Willys-Overland, Willys- 
Knight and Auburn-Cord distribu- | 
tor. The manner in whieb this 
plan was put into effect and the 
results that have been obtained 
are told by O. E. Laneaster, gen- 
eral manager. 

“During the past month we have 
put all thought of depression aside 
and kept busy,” Mr. Lancaster ex- 
plained. “When we have some) 
salesmen who are complaining | 
about hard times, we tell them to 
get out and to get busy, or to 
make arrangements to go to wark 
with another firm. While we ap- 
preciate there is not a great deal 
of business to go around, we also 
know that there is always a little 
business’ for the man who gets out 
and works for it. Sales are seldom | 

ide by hanging around the sales- 
room waiting for some one .o come | 
in and buy. 

“As a result of this practice, we | 
showed a good increase in the sale 
of used cars last month, and are 
showing a good return on both new 
and used car sales for this month 
to date. We have also experienced 
an improvement in business in our 
Service department and conditions 
are better throughout the organiza- 
tion. 

am do not think any one is en- 
titled to any bouquets, for what we 
have done is nothing unusual, But 
the spirit of the organization has 
been greatly improved by insisting 
that every one keep busy all the 
time. When a man knows that he 
has to do qa thing and when you 
make it so he will know you mean | 
what you say, then the results will 
begin to come in. Where men for- 
merly called cn prospects and tried 
to sell them a new car, now they | 
do not leave until they have en- | 
deavored to sell the entire organ- 
ization. If a man cannot interest 
@ prospect in a new car, he goes 
after him for a used car sale. If 
he is not interested in a used car, | 
then the salesmen sell him on our | 
Service department. 

“We have had some success dur- 
ing the past month in checking up| 
on the owners of cars of the years | 
1926, 1927 amd 1928. Then we call 
these people up and inform them | 
we have cars of the same make only 
later models on which we can offer | 
them @ good deal. Both by tele- | 
phone and personal letter we have | 
solicited the business of such pros- 
pects and our results have been | 
very good. 

“When We point cut that the new | 
models that have just been intro- | 
duced by all automohile emates. | 
turers will make their cars come 
under the class of junk within a few 
months it is not hard to interest 
them in making a trade. 

“There are several sales features 
- be . respect to selling our 

vice. In the first place it puts 
the old car in good shape and a 
vides & Substitute for a new car 
until it is. possible to purchase ane. 
Second, a thorough overhauling 
brings to light any worn parts that 
might have developed through use 
and makes the operation of the car 
safe and efficient. Third, it in- 
creases the trade-in value of the} 
car. If we overhaul it in our shops, 
then it can be easily shown that | 
the car is in good condition for re- 
sale without added attention. Thus 
if the owner wishes to make a pur- 
chase of a new car in a few months, | 
he is able to do so and at the same | 
time get a good trade-in allowance 
for his old car. The overhauling | 
places a new value on the Car, since, 
if it were permitted to continue 
running without attention for a few 
months longer, it might come under 
the classification of junk by that 
time; cr the value might be consid- 
erably less. 
“Every effort is made through-! 
I 


i 


| Hudson Boulevard. 


AUTOMOTIVE D 


ersisten t Sales Effort Gets 


out the business to increase all 
sales, whether it be new cars, used) 
cars, repair service or spare parts| 
and oil and gas, we try to sell more, 
—to make the sales a@ little bigger| 
or the business 2 little better, While | 
we cannot expect a big increase in | 
business, and we do well if we even 
show even a smal? improvement, | 
this consistent effort gets results. The | 
workers feel better when they have | 
put im @ full day’s work and have 


really tried, and it looks better for | 


the organization. Continuous cfiort 


it might. have been before.” | 

Mr. Lancaster has had censid-| 
erable experience in automotive 
management. Previous to becom- 
ing manager for the Murray Motor 
Sales Company he was associated 
with the Winerich Motor Sales) 
Company, Studebaker distributor, as | 
sales manager. 

OPENS NEW SHOWROOMS 

West New York, N. J, March 21.! 
-Coon'’s Motor Sales has opencd 2} 
pew used car showroom at 4300 


AILY NEWS, 


TUESDAY 


BROWNING GENT NAMES 


EPSTEIN FORD MANAGER 


Indianapetis, Ind.. March 21— 
pointment of Louis Ersteen as man- 
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Results Despite Conditions 


| 
| MORE-HOLLAND NAMES 
| 


Camden, M. 3, March 21.—H. V. 
| Holland, head of Mori-Holland Mo- 


Ap-|.tor Company, local Graham dealer, 
lhas just appeinted two sub-dealers 


|to represent the line im this terri- 


lager of the Ford department of the|;... punt’s Garage, Haddonfield, 


Browning Gent Company, Pord atd'|,4.4 Joseph Wan Meter, Collings- 


Lincolm dealer, is announced by Mr. | 


Gent, who plans to devote his en-| 


tire time to the Lincoln field. 


Mr. E‘yieen’s experience in local | 
automobile sales dates back to 192u | 


lef the right sort will help bring any | Prier to joining the Gent comrpany 
| business up regardless of how good; he was with the Consignment Sales, | 


Inc., used ear dealer. 
100 BUICK DEALERS ATTEND 
CONNECTICUT SALES KALLY 
Daabery, Conn., March 21.—More 
than 100 Buick dealers and sales- 
men attended a 
held at the Hotel Green, with Albert 


H. Kammier of the Danbury Buick | 


Company, in charge. Three men 
from the Buick New York branch 
were speakers: Arthur Deloach, gei- 
eral manager; John Duffy, sales 
manager, and William Fagan, serv- 
ice manager. 


a 


sales convention | 


| yrood. 


ARNOLD TALKS AT 

G. M, DEALER SESSION 

Dallas, Tex., March 21.—General 
Motors branch 
sentatives from Memphis, New Or- 
\leams, Oklahoma City, Amarillo, El 
| Paso, Houston and Dallas met at 
\the Baker Hotel here a few days 
lago for the amnual conference 
iwith O. L. Arnold, vice-president 
land director of sales; R. L. Doyle, 
western sales manager, and John 
|'M. Howard, sales promction man- 
ager. J. A. McDanicl, manager of 
the Dallas branch of Genera) Mo- 


tors, was host. 


|O. E. 


ARTHUR KING PROMOTED 
Westfield, Mass., March 21.—Ar- 
ithur King, of Bevier Street, Spring- 


FWO SUB-DEALEERS 


and district repre-| 





—~: 


————— 


field, has been elected vice-presi- 
dent amd general sales manager of 
the Martin Rocking Fifth Wheel 
and Trailer Company. Mr. King 
entered the employ of the company 
a little more than a year ago. In 
spite of present economic conditions 
he broke all sales records for the 
company over a year’s time by sell- 
ing more than double the number 
of trailers ever before sold by any 
| Salesman of the comcern. 
| LONGWoRTH BUYS OUT HIS 
FORD DEALERSHIP PARTNER 


Middletown, Conn., March 21.— 
Gustave E. Carlson, president of the 
Longworth-Carison Company, North 
Main Street, Ford dealership, has 
sold his share im the partnership to 
Samuel A. Longworth, and moved to 
the West, where he plans to engage 
in mining on property he owns. Mr. 
Longworth is treasurer of the com~< 
pany, and now becomes sole owner. 
The pertnership was established in 
1927. 

CLASSIFIED ADVERTISEMENTS 

IN THE AUTOMOTIVE DAILY 

NEWS BRING 2ESULTS 


gi ee room in the 


Chrysler Organization 


for Dealers who want 


APE ReT Perl Cree etit 





Scores of Chrysler dealers showed fine gains in February 
1932 over February 1931 in Chrysler and Plymouth 


sales. 


Atlanta . 


Tampa. . 
Boston . 
Charlotte 
Charleston, W. 


Cincinnati . 


Dayton . 
Cleveland . 
Detroit . 


Jacksonville 


81% 
56% 
47% 
77% 
250% 
135% 
230% 
68% 
77 


a7 
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Toledo . 
Los Angeles 


Memphis . 
Gloversville 
Newark 
New York. 
Kingston 
Philadelphia 
Pittsburgh . 


San Francisco 


Here are a few typical gains: 


129% 
54% 
83% 
67% 
93%. 

202% 
83% 
87% 
65% 

109% 
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Price Increases 


N a recent issue of Automotive Daily News there appeared 

a story from Detroit to the effect that the best informed 

opinion in that city expected a general increase in retail 
selling prices during the year 1932. 

Analyzing the present situation such a consummation 
seems almost inevitable. In spite of all economy exercised, 
in spite of increased efficiency in plants, in spite of improved 
machinery, volume is still the single most important factor 
in setting motor vehicle prices. 

During 1931, which was not what might be called a 
“boom year,” the automotive industry with rare courage 
spent an unprecedented amount of money in improving an 
already excellent product. It has been many years since the 
cars shown at the various exhibitions during the winter have 
shown so many new and attractive features. All this repre- 
sented cold cash spent on experimentation, new dies, new 
machinery and general development. 

In spite of the enormous expense of such far reaching 
improvements the manufacturers generally set prices at 
levels below those of 1931 or held to the old scale. 

They did this in the obvious hope that the vastly 
improved vehicles would so stimulate sales as to give the 
volume necessary to justify the prices. Up to the middle 
of March this had not happened. Retail sales have been 
running consistently below the levels of even 193 If this 
condition continues price increases are inevitable. They are 
an economic necessity and we can only hope that the industry 
generally will take the indicated step. 

There is a body of opinion in the industry that, with 
the definite Ford announcement made and the vehicles on 
sale and with warmer weather to stimulate the buying urge, 
sales will revive in satisfactory volume. This is a not unrea- 
sonable hope. We know that the replacement market has 
been growing steadily for two years. There is a positive 
need of new motor vehicles throughout all classes of our 
citizens. 

The real problem now is whether the fear that has held 
the country in its grip has so far been overcome as to permit 
individuals to use their credit for the purchase of needed 
transportation. 

In the final analysis the situation may be boiled down 
to this: greater volume of sales or higher prices. It will 
be one or the other. 


Revise the Anti-Trust Laws 


l* the press of other more spectacular business, many of 
us probably missed a suggestion recently put forward by 
Senator Walsh of Massachusetts with regard to revision of 
our anti-trust laws. The antiquated laws practically forbid 
any sort of agreement or co-operation among _ business 
organizations in the same field. If executives of a half a 
dozen companies in a given business, controlling say 90 per 
cent. of the production in their field, get together and agree 
on prices they are quite likely to go to jail, if they are 
caught. 

Now this does tend to cut down the danger of monopoly 
in a given field, but it also prevents sane and _ helpful 
co-operation within an industry. 

Senator Walsh’s suggestion was that the present anti- 
trust laws be changed so that the Federal Trade Commission 
be authorized to approve any agreement or contract among 
business organizations held to be in the public interest. This 
would still give the Federal government power to break up 
monopolies, but it would permit co-operation within 
industries. 

Probably the suggestion is too simple to suit politicians, 
who revel in all sorts of subterfuge and crooked ways of 
attaining any given object, but it is certainly worth consid- 
eration by business men and other citizens anxious to see 
industry revive and prosperity come back. 
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| week ago, 
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DECLINING DEMAND 
FOR CAR INDUSTRY 
STEBL REPORTED 


(Continued from Page 1) 


-| week, but total production will be 


lower than for several weeks. 

The most uncertain factor in 
Youngstown district industry con- 
tinues to be the plan of the Ford 
Motor Company to take steel in 
large quantities for production of 
cars on a large volume basis. For 
several months the Ford business 
has been little more than a pleas- 
ing possibility, bookings of that 
company being of routine character. 
Until the close of last week no large 
tonnage had been placed in the 
valley by this company. 

Uncertainty regarding Ford’s plans 
continued to reduce steel] buying by 
other car manufacturers, hence the 
decline in district plant activity. 
Sheet production this week probably 
will not be above 18 per cent. of 
capacity, while sheet mills are op- 
erating at a somewhat higher rate. 

Schedules announced for the cur- 
rent week by valley trade authorities 
indicate that Republic Steel Corpo- 
ration, largest producer of automo- 
bile steel in Ohio, is operating at 20 
per cent. of rated capacity at 
Youngstown. This compares with 
22 per cent. a week ago and ap- 
proximately 58 per cent. in late 
March, 1931. The company reports 
that its sheet plants at Niles and 
Warren, O., will operate at a rate 
not determined at the start of the 
week. Steel production :‘ the War- 
ren plant, 
rather closely geared to automobile 
steel buying, is 12 per cent. below a 
Four of five furnaces at 
that point are melting, compared 
with five last week. 

Weakening in automobile steel 
buying has affected schedules of 
Sharon Steel Hoop Company, an- 
other district independent producer, 
so that operations have dropped to 
35 per cent. of capacity, off 15 per 
cent. from the rate recently in 
effect. ~Two of the company’s six 
open hearth furnaces for making 
steel now are melting, against three 
ten days ago. 


FORD OF CANADA 
STOCK BELOW 16: 
WAIT NEW MODELS 


(Continued from Page 1) 
O07 


the company. In 1$27, when Ford 
developed the “A” model, percent- 
age of Ford fell off to 21.13 per cent. 
from 49.14 per cent. in 1926. A steady 
growth in relative business each 
year again brought the company’s 
percentage up to 45.8 per cent. in 
1930. 

The declining production of auto- 
mobiles since 1928 has provided a 
substantial volume. of potential 
replacement business with any 
change for the better in general 
business conditions, and it is esti- 
mated conservatively that, during 
the three-year period 1933-1935, 
average purchases are likely to be 
between 150,000 and 200,000 annually. 
Allowing for Ford of Canada sup- 
plying 40 per cent. of this produc- 
tion, which would be in line with the 
past achievements of the company, 
and, taking a minimum profit of $40 
per unit, indications are that Ford 
would be able to report average earn- 
ings of over $3,500,000 applicable to 
the capital stock, or between $2 and 
$2.25 a share over the three-year 
period. 


NEW FRANKLIN SHOP 
COMPLETES FIRST 
BODY FOR NEW “12” 


(Continued from Page 1) 


be completed. The schedule of pro- 
duction for April will nearly double 
this output. F 

The styling of the new bodies 
has been done by one of the leading 
custom designers and is said to em- 
body many new and_ distinctive 
features. National announcement 
of the Franklin twelve will be made 
early in April, it is expected, or 
just as soon as dealers throughout 
the country can be supplied with 
demonstrating models. 


where operations are| 





Opinions, suggestions, complaints, criticisms, grievances or what 


have you. Open to every one to say 
communications printed in this department represent the ideas and 


opinions of our readers, They are 


anything, anyhow, any time. The 


not necessarily ours. If you have 


something to say on any phase of automotive activity, wholesale, retail 
or abusive, let us hear from you and we will tell the world. 


Percentage Not Cents _ 





Editor Automotive Daily News: 

In reference to your editorial | 
“Taxation Limits” in Saturday, | 
March 12, issue, I am wondering if 
we have not stepped over the| 
boundary line in talking about cents | 
in gasoline taxation instead of per- | 
centage. The American public to- | 
day thinks little of a cent or two) 
cents per gallon of gasoline they | 
purchase. I think we can all come | 
to realize the taxation problem more | 
quickly if our news writers would | 
write this up on a bisis of percent- | 
age rether than in cents per gallon. 

For instance, gasoline selling at | 
15 cents per gallon with a 3-cent | 
tax is a tax of 20 per cent. If the| 
Federal government adds another 
cent to this, making it 16 cents a 
gallon, we are paying a tax of 25 
per cent. 

It strikes me that the sooner we 
change from the cent basis to the | 
percentage basis the American pub- 
lic will begin to realize what the 
enormous burden is that is being 
placed on the automobile owner and 
the industry. 


“MISLEADING? 


Editor, Automotive Daily News: I 
feel that the following facts would 
be of interest to your readcrs and 
am taking this opportunity of for- 
warding them to you. 

While going through Sears, Roe- 


buck and Compay’s catalougue I no- 
ticed an advertisement which read: 
Genuine Greenfield with Little 
Giant Dies for the No. 310 at $11.60. 
As an employee of one of the larg- 


‘est jobbing houses of the state, I 


knew that this figure was way below 
our cost and that our selline price 
was more than double the price 
quoted by Sears. 

To satisfy my curiosity, I ordered 


}a set and found it to be not a Little 


Giant Set but a discontinued style 
known as the Pericles. 

On complaining to Greenfield Tap 
& Die Corporation, we were advised 
in part as follows: OI 

“We grant you that the wor.is 
in their old catalogue was mislead- 
ing and it was for that reason that 


It is difficult for me to believe: 
that a revival can be had in the| We refused to sell these people 
industry in the country until the| genuine ‘Greenfield’ products, but 


people again have the privilege of | 
spending their earnings where they 
choose to. The Federal government 
does little to reduce their budget 
and apparently under the present 
leadership little can he expected. 
This is from a Republican adminis- 
tration. In New York state we have 
a Democratic administration and we | 
do not find conditions any differ- 
ent than under the national Repub- 
lican administration, so apparently 
little can be expected until the peo- | 
ple begin to realize that under their 
reduced income and increased taxa- 
tion they are not going to be able 
to buy the things they wish or have 
had in the past until they compel 
those who make the budget in city, 
state and government come to their 
senses. 

When we stop to realize that the 
budget of New York state is going 
to be around three hundred millions 
of dollars and that the automobile 
owner is going to have to pay in au- 
tomobile and gasoline taxation 33 1-3 
per cent. of this, we will begin to 
«ealize that there is little chance for 
the automobile business to revive, 
and I do not think that any one will | 
question but what it was the auto- 
mobile business that put this coun- 
try on its feet after the war, and| 
the automobile business can put 
this country back in the running 
again provided that all the dollars 
and cents are not taken away from 
the public so that they are not in 
position to buy an automobile and 
the things that. are necessary to! 
operate it. 

Cc. H, COLLINS, Utica, N. Y. 


PLYMOUTH, FORD 
COMING IN APRIL 


(Continued from Page 1) 








as well as all Ford models from 1908 
to date. 

Detroit is trying to read between 
the lines of this announcement, and 
inasmuch as the celebration is to 


| of 


on the other hand, if a customer or 
a dealer is sufficiently interested to 
go to the bottom of this matter, 
they will find that the product of- 
fered is not a ‘Little Giant’ assort- 
ment, but something entirely differ- 
ent. 

“*Pericles’ screw plates are de- 
signed for the man who has only a 
limited use for a set of stocks and 
dies and is able to buy them at a 
considerable reduction from the cost 
a genuine ‘Little Giant’ set, 


| which is all assembled and can be 


used without the inconvenience of 
stopping to change from one size to 
another.” 

From the above, you will note 
that whereas their catalogue was mis- 
leading enough to make one believe 
that he could purchase a No. 310 
Little Giant Set for $11.60 and 
which retailed for $29.95, in reality 
what the purchaser really Jot was 
an incomplete set which could be 
sold profitably by any dealer for 
the same price. 

This type of ambiguous advertis- 
ing has placed in the minds of the 
people a suspicion that his local 
dealer has been overcharging. 
Whereas, in reality, the only thing 
he can be accused of is that he ad- 
vertised his merchandise honestly. 

C. JACOBSON, 
Long Branch, N. J. 


MASS. TRUCK CLUB 
HITS AT RAILROADS 
IN LEGISLATIVE HEARING 


Boston, Mass., March 21.—A speci- 
fic charge that the Boston & Maine 
Railroad had entered the trucking 
business “to drive two independent 
truckers, who refused to be con- 
trolled, out of business” and a gen- 
eral accusation that the railroads 
are endeavoring, by legislation, to 
secure a monopoly of transportation 
in Massachusetts, featured a hearing 
before the legislative committee on 
transportation. 

The charges were made by rep- 


be held in honor of the introduction | -esentatives of the Motor Truck Club 


of the new line, it is generally be- 
lieved that April 9 will mark the 
formal debut of the V-8 and the 
rejuvenated four. At any rate, that | 


is the closest Detroit can come t0|tjon 


naming the day at the present time. 

Details of General Motors plans 
for its organization show, to be held 
in fifty-five cities throughout the 
country during the week of April 
2-9, will be made public this week. 
There will be no admission charged 
to these key city shows. All the 
products of General Motors will be 
on view at each exhibition. The 
biggest available auditorium has 
been hired in each city for the ex- 
hibition. Every effort is being made 
to start spring buying in the biggest 
possible way. 


ot Massachusetts, who launched a 
vigorous attack against the recom- 
mendations of the special commis- 
sion which studied the transporta- 
problem last summer. 


ee ee ee 
| COMING EVENTS | 


OCTOBER 
3- 7—Buffalo, N. ¥. National Meta) Exe 
position, 174th Pegiment Armory. 
H. Eisenman, 7016 Euclid Ave., 
Cleveland. director 
1 —Buffalo, N National Metal 
Congress. Sponsored by American 
Society for Steel Treating, with Co- 
operation of American Society of 
Mechanica) Engineers, Institute oj 
Metals and [ron and Stee) Divisions 
of American Institute of Mining 
and Metallurgica) Engineers, Amer- 
ican Welding Society, Wire Assovia- 
tion. 


3- 
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21 TIMES GREATER 
BRAKING EFFECTIVENESS 





OUTSTANDING 
ADVANTAGE . 











Socking down a GIANT 
91-INCH brake pedal would 
barely equal the braking ef- 












fectiveness gained at Tinch 
travel of the STEWART- 
WARNER Brake Pedal... 






2! 


INCHES 











This greater effectiveness of Stewart-Warner Brakes 
means less driver’s fatigue, time saved, accidents 
avoided. Normal braking at any speed is as easy 
as operating the foot accelerator ...... . 


- «+ A GENTLE ROCKING GOVERNS THE POWERFUL «+. THAT BRAKES THE 
MOTION ON THE PEDAL MECHANICAL FOOT.... WHEELS 


—— — 





No lunging leg action required on the Stewart- The Power Unit offers the maximum braking Even without the Power Unit. Stewart Warner 
Warner Brake Pedal --which Is no higher effectiveness in cars of every price class Wheel Brakes, because of rigid construction 
than a foot accelerator and for normal brak- from the lightest to the heaviest automobile, and a simplicity of design which uses 1/4, the 
Ing at all speeds operates just as easily. motor coach or truck. usual number of parts, is much more effective 


than conventional Pedal Installations. 


Quicker adjustment and higher mileage between adjustments, means money saved for car, motor 
coach or truck operator who uses Stewart-Warner Brakes. Investigate. Our engineers are at your call. 
Stewart -Warner Corporation, Brake Division, Chicago, U. S. A. 





10 OUTSTANDING ADVANTAGES OF STEWART-WARNER BRAKE SYSTEMS 





. Safer Braking— Accurate distribution of braking force to all 4 wheels. 
- Simplest of all Brakes to adjust. 


1. The power unit, under driver's absolute control, harnesses the 
giant force of car momentum to apply these brakes. 
2. Instant Control — Lower Pedal Pressure and Shorter Pedal travel . Safer Brakes on curves~Positively no interference with steering. 
with accurate response. - Simplest to Install and to Maintain — Only 25% as many parts as in 
3. Greater Available Braking Force, Fewer Adjustments, Greater other Brake Systems. 
Linkage Travel Reserve. - 17 parts including brake lining in each front wheel—only 14 parts in 
4. More Sensitive Brake Control — Finer modulation between maxi- rear wheel. Parts interchangeable. 
mum and minimum pedal pressures. 10. Self-adjusting Hand BrakeHas automatic Booster Link take-up. 
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~ Trade Association News 
fararererarasarererereseralerararerareresesesaseveresesaserelererereseser: 
Brooklyn Dealers’ Group 
Commended on Bulletin 


The Brooklyn, N. ¥. Moter Vebi- asked to make good in cases just 
cle Dealers’ Association, Ime. has) 0n this point, and a breadcast of 
1 program such as 

received many communications and | °” educational p 
queries concerning tts m of | 2 OUTS among the dealers would put 


& great many of them on their guard 
March 9, headed “Identifying the|to avoid the responsibility which 


| cars registered in the names of in- 
dividuals. 

“As far as the Motor Vehicle 
Bureau is concerned, the bureau in- 
sists only that the car be registered 
in the mame of the person or per- 
sons given on the certificate of sale. 
If joint. ownership is indicated on 
the certificate of sale, the car must 
be registered that way. 

“Dealers should always bear in 
mind that in making out a certifi- 
cate of sale they are swearing that 
a certain person has purchased an 
automobile and that it is dangerous 
practice to mislead a finance com- 
pany as to the identity of the pur- 
chaser. 

“There have been so many re- 











Purchaser of an Automobile.” | Stands behind such transactions.” quests for additional copies of the 
Amonz the comments is the fol- Ralph Ebbert, manager of the! March $ Bulletin that the edition 
lowing from an important finance | Brooklyn Association, says: | has been exhausted. We are there- 
company: “Details have come to light ot} fore reprinting the original com- 





“We are in receipt of your Bul- 
letin of March 9, and want to com- 
mend you for calling .1e dealers’ 
attention to the particular informa- 
tion which you are giving them on 
the subject of ‘Identifying the Pur- 
chaser of an Automobile.’ 

“We know of a number of in- 
stances where the dealers have been 


some legal actions where the dealer} ments on the necessity of identify- 
has been held liable because the pur- ing the purchaser: 

chaser of the automobile did not “Our attention has recently been 
become the registered owner. There| drawn to a loss suffered by an 
have been cases reported where in-| automobile dealer, due to the fact 
dividuals in the ‘Drive Yourself’|that the purchaser of an automo- 
business, realizing the difficulty of| bile was not the perscn he repre- 
having such car financed, kave re-| sented himself to be. The dealer 
sorted to subterfuge and had the! was the victim of a fraud and had 














CURKEN T PRICES OF PASSENGER CAR MODELS 


























































AUBURN—S-cyl. 127 CHRYSLER—S8-cyl. 125 W. B. HUDSON—s-cyl. 119 W. B. OLDSMOBILE—s-cy!l. 1164 W. B. REO ROYALE--8-cyl. 131 W. B. 
8-100 Standard Medeis” -4 Coupe, (R 8S.) |2-4Con. Coute, Standard Series L-32 Models. Sedan Victoria 1,985!Coune 1,985 
Susiness Coupe... 8455 Phacton Sedan 1.9°5 “S wire or wood | (R.S.), 5 wire or Business Coupe ¥95'Town Sedan 1090 2dr. Sedan 975|4 Dr. Sedan 1,055 REO ROYALE—S cyl. 155 W. B, 
52-dr. Brougham 895 Speedster 1,095 _ wheels ....1,435; wood wheels. 1,495 Coach 1,025 Sien. Sedan . 1,09 Bus. coupe 975| Con. Roadster ..1.055 seqan ... 2,445'Con. Coupe 2,445 
4 Pull Sedan.... 9457 Sedan (136 5 Coupe. 5 wire cr i5Con. Sedan, 6 4 Coupe 1,045 Special Coupe 1.115 Sport Coupe ...1.025! Patrician Sedan.1,090 Coupe 2'445! 
Cus. Type Cabrio 995 W. B.! 1,145 wood wheels .1,475 wire or wood PAC KARD—S- Cyl. 130 W. B CKNE—6 6s G-cvl 110 W. B 
; 5 Sedan, 5 wire or | wheels 1,695 HUDSON—#-cyl. 126 W. B. 5 Sed er Be a 
AUBURN—#-cyl. £27 W. B. wood wheels 1,475 Sterling Series ee Ake - ee fa sa 
Custom 48-100 Dual Ratio Models Sur. Sedan 1,275 Special Sedan 1.295 PACKARD—s- ‘yt 37 (W. B. SGOUPE ceccccses 585! 5Sedan .... 635 
Business Coupe.1.0455 Phaeton Sedan 1,295 CHRYSLER IMPERIAL—#-cyl. 055 W. B. es , “7 Touring 2,509;5 Club Sedan 2.77) Coach ..........595|Conv. Roads ster 675 
$2-dr Brough. . 1.095 Specdster 1,295 2-4 Coupe, +R. S.' (5 Con, Sedan 6 HUDSON—s-cyl. 13° W. B 2 or 4 Coupe 2. 7 Sedan ‘ 2,835 4 Coupe ..620!Conv. Sedan 695 
4Pol “0 1.1457 Sedan (136 5 wire or wood | wire or wood Major Series . 5 Phaeton a 50 5 Spt. Phaeton.. .2.950 ROCKNE—6-65. 6-cyl. 110 W. B. 
Cus Type Cabri 1.195 W. B) 1.345 _ wheels 1,925 wheels 2.195 Touring Sedan..1.445:Club Sedan 1495 2-4 Coupe Road- 7Sedan Lim... .2,985 De Luxe Models 
5 Sedan, 5 wire or Brougham 1,495'7 Sedan 1,595 _ Ster 2,650'5 Con. Victoria. 3,195 2 Coupe ..+.--630/5 Sedan ..... . . 680 
AUBURN—I?2-cyl. 145 W. B wood wheels.1,945) ; ; 5 Sedan 2.685 5 Con. Sedan MO Caneh ....cccese 640\Conv. Roadste r ..720 
12-160 Standard Models " siete aes HUPMOBILE—216. G-eyl 16 W. B. 5 Coupe a 4 Coune 665'Conv Sedan ..... 740 
Business Coupe. 1,345 Cus. Type Cabrio 1.495 CHRYSLER IMPERIAL—3%-cyl 146 W. B. 4Roadster ..... % 4 Coupe (RS) ....995 PACKARD—SCyl. M2 W. B&B. OCKNE 6 a5 6-cyl 14 W. B 
$2-dr Brough. 1.395 Phaeton Sedan.1.595 56 oy g = i 4Con Cabriolet. .895 5 Sedan aonaseee ‘ De Luxe Bight ROCENE—6-75. G-or._! - B. 
P Sed 5S arle . ¢ ec n } 5 ’ os on -4 . a ’ ose ne 
“ven Soden sae ie 68 whe or weed ¥ @ wire pa — 995 o Puaet or 1,056 3 Sedan yt es 2 Coupe ‘ ba — ee ° La 
AUBURN—I?-cyl. 158 W. B. _ Wheels ......2.895 wheels 3,295 HUPMOBILE— — 222. f-eyl.. 122 W. B. tie poem a Em tees 4 coupe esancesat b onv. Sedan 798 
Custom 12-160 Dual Ratio Models 7 Sedan, 6 wite or {5 Phaeton, 6 2 Coupe (RS). .1.295 5 Victoria . 1,366 ae 3.29018 Con. Victoria..2.5°3 5 Sedan 735 , 
Busines® Coupe. 1,545! Cus. Type Cabrio.1.695 , WOod wheels.2,995| wire or wood 5 Sedan ... 1,295'5 Cab. Roadster.1.395 . oo. " 3.29015 Con. Sedan... 3,895 ROCKNE—6-75. G-cyl. 114 W. B. 
52-dr. Brouch. 1.5945 Phaeton Sedan 1.795 2-#Con. Coupe, wheels 3.395 HUPMOBILE--2°6. #-eyl. 126 W. B. 5 Coupe (R. 8.).3,350) De Luxe Models. 
+ Pull Sedan... 1.645'Speedster 1.795 Roadster. 6 |5Con. Sedan, 6 2c (RS). 1,595.5 Vier eee 2 Coupe ....730|Conv. Roadster ..82 
AUSTINe=<é<cs), 23 W. B wire or wood wire or wood ‘So . Tees + Canes ‘hana t'ene PACEARD~5-Ont. 8 W. B. 4 Coupe ee 769 Conv. Sedan 840 
Als N—t-cy - BS. wheels 3.295' wheels 3.595 ee 9 8 94,00 e Lu ‘ RE. cided ses “a 
Business Couve. 3:20,Runabout 395 _ , . 7 Sedan 3,495'7 Sedan Lim 3,595 - w 
4feden i tan Genes. aan CORD—#-cyk. 13714 W. B LA SALLE—V-8, Series 345 B. 130 W. B om hls age Ag STUDEBAKER—f-cyl. 117 W. B. 
Standard Coupe 395 2 Cabriolet 550 Sedan .. 2.395 Cabriolet 2495 » ae — 54: PACE ht El em. — 2 Coupe . “+ . en gg 995 
euictasem, 16 @.'6. Brougham 2.395/Phacton Sedan 2.995 $ oeden 3398 ti 3a 5 Sedan _..1930)2-4 Coupe Road- San resis cons 0 OUD Seton eee 1.020 
Models 32-50 DE SOTO—6 cyl. 113 W. B. wa : . ™ 5 Coupe Sedan .1,795' ster .; 1,795 Brougham 915.5 Regal Sedan.. .1,920 
2 Business Coupe 935)4Con Cp Rdst 1,080 , Standard Models LA ee | ae B. 136 W. B. 2-4Coupe (R.S.).1,795 5 Sedan , 915|4 Regal Con. s 
5 Sedan 995'5 Spec. Sedan 1,080 2 Buss. Roadster €75'4 Coupe (R. S.).735 rT ged rE. I es \ aa PACKARD—Twin Six—12-Cyl. U2 W. B. 4Con. Roadster. 915 Roadster 1,020 
4Spec Coupe.. 1.0405 Con Phaeton 1,090 2 Buss. Coupe ..695'5 Sedan i75 3 Town an 2.08817 mperia 2.795 94 Coupe . -3,650)7 Touring 3,895 2 Regal Coupe ...945)5 Regal Con. 
§ Vic. Coupe... 1.060'5 Spt. Phaeton 1.155 > Brougham 695!5 Phaeton VSedan .......2, ~ 5 Sedan .......-3.74315 Club Sedan... 3,895 5Con Sedan.....985). Sedan -+++1,090 
BUICK—8-cyl. UR W. B. DE SOTO—6 cyl. 113 W. 8. wee eo gil a Rioad- 250:3 Con. Victoria, 4.323 ee aa 
Models 32-60 f sustom Models ‘ Stancare 5 , > 5C Sedan 4.395 2 ps 35 
2 Bus. Coupe.. 1,250.5 Sedan 1,310 : Roadsier 775|2-4 Con Coupe . 345 2 Roadster - -2,990| 2 Coupe . 3,200 a ‘ pie 5Con, Sedar 2 Coupe Nixes 5 Soeis wenn gorge. 5e8 5 
4Spec Coupe. ..1.2905 Con. Phaeton 1.310 | 235'5 Con. Sedan y75 4 Phaeton 3,000: 5 Victoria - 3,200 a di 2Cyl 147 W. B. 55St Reris ~~! Brougham ....1,155 
4Con. Cp. Rdst 1,310'5 Spt. Phaeton 1.390 DE VAUX—6-cyl. be gt wT AS PACKARD—Tein ee 4.193 Brougham ...1,050'5 Regal Sedan ..1,155 
2 Coupe , vw "795 Gus R. o B. Seta: $,100'7 Limousine 3,350. 7 Sedan 3,995|7 Sedan Lim. 195 ; P sa f + es Reni — --l, 
—-cyl. i126 W. B. oi . eed st 5 4 2 = a ess a © ° 
Bere edels 32-H0 Stan. Coupe one... ee — ee a _ 4Gon. Roadsie. LSet), neeer ae 
§ Vic. Tray. Cp 1.540'5 Sedan 1,570 (R. 8.). 845 Custom Sedan #95 LINCOLN—1?2-cyl. 145 W. B. Sed 2 a30 Sub aeten 2370 2 Regal Coupe. .1,085/5 Regal Con oe 
Pe . Stan. Sedan 845'Con. Cust. Coupe .945 Standard Models 7 Cot ie 2'320'Cabriolet 3439 3 Con. Sedan...1,125' Sedan ....... 1,230 
BUICK—S-eyl, 134 W. B. DODGE—<¢-cyl. 110, W 4Spt Phaeton .4,300;4 Spt. Phae. (Ton- eee 6 aah sees : '. 8B STUDEBAKER—+%-cy!. 125 W. B. 
Models 32-90 r . Me WwW. B. 7 Spt. Touring. .4,300' neau cowl)... 4,506 PEERLESS—8-cyl. 138 W. B. Commander Models 
73pt. Phaeton. 1,675)/5 Club Sedan... 1,820 » g..4, ot Mates 5 Coupe ...... 4,400, 5 Sedan . 4,600 De Luxe Custom ag 4Coupe .......1,350/5 Regal Sedan.. .1,550 
4C’try Club Cp.1,740,5 Con. Phaeton. .1,830 © “usmess Goupe |S Sedan (5 Dem. 4 Town Sedan \7Sedan .. 4.700 5Sedan_.......2,98317 Sedan 3.133 4Con. Roadsir.1,445|4 Regal Con. 
5 Vic. Coupe... 1.785/7 Sedan 1955 po a a08, xe Wheels, 445 -—«(2: OF: 3 win.) .4,500 7 Limousine 4900 5 Club Sedan ..3,035/7 Limousine... 3.335 5 Sagan 1445! Roadster ..... 1,550 
ae ce 1'Ses ¢ Gimousine «99° 2 Business Coupe |5 Sedan (5 wire’ LINCOLN—I2-cyl. 145 W. B , PIERCE ARROW — Model St. se w. e. ) $St. Regis S Con. Sedan. 1.608 
5 Sedan 1,805 (5 wood wheelie, | wheels, R. M.) 845 Hasiean” Madan . § Sedan ......:. 3,995'5 Club Berline. .4,300 Brougham -1,445'5 Regal Con. cane 
CADILLAC—V-8. Series 255 B. 131 W. B. | R. M. .... 9195/5 Sedan (5 wire 2Con. Road. (R.8.) ,5Con. Sedan 6 Club Sedan ..4.108 4 Beant Cease. 2.408 Soden = 
Fisher Bodies 2 Business Coupe Wheels, 1 F. Le Baron ....4.600 (Dietrich) 6.400 _ PIERCE ARROW—Moedel 52. 147 W. B. > DOgh! Te eBls 550 
2Coupe .......2,795,2 Roadster 2,895 (5 wire wheels, 259.50 2 Coupe \5 Spt. Berline T BOGOR nocccss 4,285|7 En. Dr. : aippnncccnigesd ip pecs ical ay 
5 Stan Sedan . .2,895 2 Con. Coupe 2,945 2 tA ) a: .809.50 2 M4 Seuss (R.S.) (Dietrich) .. 5,090! Dietrich * 6.500 | Limousine . .4,500 STU eanenee Pe ie Ww. B. 
ess Coupe / (6 ‘ aha ; _ ibd ’ é res 
CADILLAC—V-8. Series 355 B. 140 W. B. (6 wire wheels, . 2 Pw. . ere 865 —. 5 150\. ahi es _— anne — = ot . 4Coupe .....-6s 1,690|4 State Con. : 
Fisher Bodies 2P.W.) ..... 925/2-6 Coupe (R.8.) 2 Cou 7 oun len has .800 5 - h 3 205, a PrRS) 3.650 3St Regis } Roadster ..... 1,855 
5 Coupe ........2,995:7 Sedan ....... 3,143 2-4 Coupe (R.S.) (6 wire wheels, ‘Sadiine $,100|  Willoughly "7,100 5 Sedan... .3-485/5 Tourer "*"3'750 . Brougham ...1,750/5 Con. Sedan. .. 1.680 
5 Stan. Phaeton.2,995'5 Spt. Phaeton. .3,245 (5 wire wheels, 2 F. W.). 865 3 Cor (R.S.) lq Seemann ‘nies 4 oe - iR.S.) 348815 Club Berline 3.850 5Sedan_.. cece Pe OGOR .nccccss 1,890 
5Spec Sedan. .3,045\7 Imperial ...... 32% RM) ....... 835|5 Sedan (6 Dem. Souk ins >’ 5.3501) eet -2.0co s Chet Bednw. /3'850'8 Gon, Sedan ..3,950 4Con. Roadstr.1,750/5 State Con. ; 
STown Sedan, .3.093'5 A. W. Phacion 3.498 2-4 Coupe (2a) | wood wheels, a 5 ee i Gu ete F Pied Sedan -.5,60012 sot, Phaeton..4.050 # State Coupe...1,795| Sedan ........ 1,985 
5 Spec. Phaeton. 3.095 (S wood wheels, | 2 PF. W.) 13” yoann’ ae, (8. C oe ron. -4," § State st. Regis 7 Limousine ....1,990 
875 Judki 5.700 Cc.) 5 ow 
R. M.) ....... 835'5 Sedan (6 wire onan a 2S S io PIERCE ARROW—Model 53. 142 W. B. Brougham ...1,855|7 State Sedan... 1,995 
CADILLAC—V-&. Series 355 B. 140 W. B. { wheels, 2 F. 7 Limousine, ' nn ...... 7,200 7 Sedan ......- 3,750|7 En. Dr. 5 State Sedan...1,855/7 State Limous. .2,095 
Fleetwood Bedics. . a. a5 Willoughby ..5,900 5 Town Cabriolet 7 Tourer ...... 3,900 Limousine . 3,959 STUTZ—6-cyl. 127% W. B 
5Sedan .......3,395|/5 Town Cabriet.a.ses 2-4 Con. Coupe. 895 5 ee. Seo wal (Le Baron) . .7,400 : i a 
5 Town Coupe. .3,395'7 Town Cabriol..4,245 ” ; ' aterhouse_ .5, | _ . en - 
—. 3/545;7 Lim. Brough...4.245 BODGE—s-Cyl. 122 W. B. PIERCE ARROW—Moded 54. 137 W. B. 5sedan ........1,520/2 Coupe - ...... 1,630 
7 Limousine "3°745! D. K. Models MARMON—S-125. 125 W. B. 5 Club |Con. Coupe Road Se .cseness 1.620'Club Sedan..... 1 
2-4 Coupe (R.8.) 2-4 Coupe (R.S.) Mendasé Models . Brougham .2,495; _ ster (N.8.). .2,850 SYUTZ—8-cyl. 13432 W. B. 
CADILLAC—V-12. Series 330 B. 134 W. B. 5 waod wheels, (6 wire wheels, Shodan (6 wine, jo Ces. Compe (6 © Cee ss ae es ese Gee meine +o SV-16 Standard 
Fisher Bodies -. ee .... 4,115) 2F. Ww. 1,130 wheels) ...... 1,395; wire wheels). 1,445 Coupe (R. S.)..2,685'5 Club Berline. ae 5 Coupe . ,2,69512 Coupe ...... 2,995 
2Coupe ........3,495/2 Roadster .....3,595 2-4 Coupe (R.8.) 2-4 Coupe (R.S.) 2 Coupe (R.S.) (5 | 5 Club Sedan. 2,850! 5 Con. Sedan. 158 © Gotan _'2'995/Club Sedan *3'098 
5 Stan. Sedan ..3,595}2 Com. Coupe ...3,645 (5 iS wae wheels, | (6 wood wheels, wire wheels) . .1,396! 10 Gye. Phacten 3,386 STUTZ—S$-cyl i342 W. B. 
5) x s ao * . . '. - 
CADILLAC—V-12. Series 330 B. 140 W. B. 5 | ou” "} ~ eS. 18 De 1,00 Anes, ie &- © 9 eeaeee seo rset ae >. : lolet Cou st he ter 
ai Piehor Bodies 3045 00d, wheels, \° wood ole Hew éacten on ee eeene e 1 Tourer "......3,100) Limousine .3,150 5 "gpeeaster ra oes 
Ce tes 3695'5 Spt. Phacton ”“3'b45 . BM ids ue zy. Ww.) ' 1,180 wheels) ...... 1,545, wire wheels)..1,595 PIERCE ARROW—Model 51. 147 W. B. Torpedo s Cowl) . 3,795 
5 Spec. Sedan .3,745|7 Imperial ......3,995 wheels, R.M.).2,145, wheels. 2 F. ~ Seem) © ' Com, Visiorts (sore Breughem ee ea eeneee: 
5 Town Sedan .3.795'5 A. W. Phaeton.4.195 5 C Coupe’ (5 wire } 5 . wire wheels) . 1,545: (Le Baron...5,200i (Small Quarter acmnin aad 145 W. B. 
5 Spec. Phat 3°795) ao W.) ........+. 1,180 . = Coupe (Metal Back) | windows) SV-1¢ Castom. 
pec. ateon.3,79! wheels, R.M.?.1,145/2-4 Con. Goupe..1/185 MARMON—16-Cy!l. 145 W. B, ‘ (Le Baron)..5,300! (Brunn) ..... 6,700 7 Sedan .. 3,895!7 Limousine 3,999 
CADILLAC—V-12, Series 370 B. 140 W. B. ESSEX—6-cy}. 13 W. B. 5 Sedan ....... 5,700/2 Con. Coupe ...5,850 Coupe (Leather |Town Brougham 7 Speedster ....3.895\Cab. Coupe ..-..3,995 
Fleetwood Bodies Business Coupe...695|4 Coupe 145 2 ee =. S) oes : ae Ms eons oa Back (Le | (Large Quarter 5 Sedan ..3,895'5 Con. Sedan . .4,395 
5Sedan ...... 4,095!5 Town Cabriol.4,795 Coach ...........705\Standard ‘Sedan 77 SG) Cpl Sedan 900 7 cnsine @100 GBaTOR) ws. 6.600; windows) = STUTZ—8-cyl. 13414 W. B. 
5 Town Coupe .4,095,7 Town Cabriol..4,945 Town Sedan ....745\Special Coupe 795 » Cpl. Sedan.o, CNNSI Con. Sedan (Le | (Brunn) .....6,700 D¥-32 
3 Sedan ....... 4,245'7 Lim. Brough... .4.945 Special Sedan 845 NASH BIG SIX—1L16 W. B. Baron ....... 5,700 Town Cabriolet 5 Ccupe ..3,695|2 Speedster ... .4,49% 
7 Limousine 4.445 2 Cou 117\5 Sedan 4-dr aio Club Sedan” (Le | (Col. Rear 5 Sedan 3,995 Bearcat 4,595 
ow ~ ape Am A-cyh =10Sta W. B. 4 Coupe Lil LIIIT 1895) 4 Con. Roadster. Barony ...... 5,700| Quarter) ..... 7,200 2 Coupe ..... ; - 3995/4 Speedster (Ton- 
CADILLAC—V-16, Series 452 B. 143 W. B. 2 Roadster .......430/5 De L. Phaeton 580 5 Town Sed ‘er |§ Con. Sedan ; Con. Sedan (Le [Town Car (Station- Ciyp Sedan ._. 4,095! neau Cowl) ..4,795 
Fisher Bodies § Pnacton ....... 43515 Standard Sedan 4-door $25; 2-door 935 eee 6,100; ary Rear Quar- Cab Coupe 4345 7 
2Coupe .......4,495'2 Roadster .....4,595 2De L Roadster.475! (3 windows)... 590 hhh: cilia. iets Ep Dr, Limousine || Sef) +-.--.....- 6,700 ~ sTUTZ—S 
5 Stan. Sedan..4,595/2 Con. Coupe .. .4.645 A} Sedan -- 4901 4 Cabriolet -..... §95 . NASH STANDARD EIGHT—121 W. B. (Le Baron) ..6,200/En, Dr. Limousine sTUra yh 143 WW. B. 
. - rae 490)5 4- uxe qq. 2Coupe ...... +» 965) 5 “dr. ... | - os 
CADILLAC—V-16. Series 452 B. 149 W. B. 4 Sport Coupe..” 300,” Sedan-ia Kix’ gp 3 Towa Seda: eee | ee OO setae one. 4,895)7 Limousine ... .4,998 
Fisher Bodies 4 De L. Coupe... .525'5 Town Sedan 630 4-door ........975 5 Con. Sedan | (Brunn) ..... 7,200 7 Speedster ....4,895'Cab. Coupe ....4,885 $ 
3 Stan. Phateon.4,695;5 Spt. Phaeton. 4,945 5De L. Tudor... 525!5Con. Sedan... 640 4 Coupe -1,015)  2-door 1,095 san 5 Sedan ....... 4.895 5 Con. Sedan. .. .5,395 
5 Spec. Pheaton.4,795'5 A. W. Pbaetow 5.195 4 Victoria 580’ p eaeet eeSteter RE te ; ~~ PLYMOUTB—4-cyi. °170 O. A. STUTZ—S8-cyl. BDV-32. 116 W. B. 
ee NASH SPECIAL TWIN IGNITION EIGHT 2? Bus Roadster 5352 Coupe (RS)... 610 vm 5,895 
CADILLAC—V-16. Series 452 B. 149 W. B. FRANKLIN—6-cyl. 132 W. B. 128 W. B. ™~ 2 Bus Coupe ... .565\4-dr. Sedan ..... Gab SUDOE BOBPORD: 600+ 0-9 -- rae oe o2000%s : 
Fleetwood Bodies Supercharger Airman 2Coupe ....... 1,270 5 Sedan 4-dr....1,329 52-dt. Sedan ...5754 Con Coupe ... 645 WILLYS- OVERLAND—6 cyl. 113 W. B. 
5 Sedan ........ 5,095/5 Town Cabriol...5,79§ Compe ........ 2,250|Victoria Brougm.2,350 4 Coupe. - "1'320|5 Victoria ...... 1395 * Roadster (RS) 660 5 Dek, Sodan ....008 Model 6-90 
5 Town Coupe..5,095'7 Town Cabriol.5.945 5 Sedan |... 2.250'Speedster 450 4Con. Roadster ....|5 Con, Sedan “ % Phaeton ...... 2 Roadster ....-- 415:4 De L. Roadsters 
1Sedan ....... 5,245 7 Lim. Brough...5,945 Con. Coupe ....2,295'7 Sedan 2'45n | 4-door eee ae cyl. *170 0. A 2 Coupe ......---530|5 Sedan .......+++ : 
7 Limousine ....5,445 Club Sedan 2,300' Limousine’ UR) ue ka Rs ae ee Thrift Models ie [co ‘(Rs.). ‘$e0) 3 Bp. Seda aap 
. NAS 'ION “a” , ne oupe (R.S.). .560)5 
roads NE YROLET—6-cyl. 100 W. B. elias FRANKLIN—132-cyl 144 W. B. NASH ADVANCED. We, ONITION “8” 5 2-dr. Sedan... .49515 4-dr. Sedan ....578 : 5 Cust. Sedan ...665 
MASSER a5 viene’ 475) Sp. Coupe(5 win.) $75 dan .......3,200'7 Sedan . — 58Sedan 95|5 Vict PONTIAC—6 cyl. t14 W. B. -OVE - 2 , 
Sport Roadster.’ 4956/5 Coupe ..........595 3-5Coupe |||.” —!7 Limousine 172 = 4 Coupe " 7 ic - 6035 Gon. sean 2Stan. Coupe ..685;4Dr, Sedan .....765 WitLY¥S =e te " ". 7 
Pneeton ....... -510;Cabriclet ... 615 4 Vic. Brougham -—/4 Speedster 4Con Roadster 4-door 2Dr. Sedan .....695'2 Con. Coupe -783 4 Pondste 730|\Spl. Sedan 855 
Coupe (3 win.),..635\Gtendasd Gedan...69§ 2°8Com. Coupe. —| = 9 Co ee ‘ 4 Coupe (R.S.)...755! Custom Sedan ...825 2 Ronemer encore 538014 De LE. Roadster 1018 
MOM cara - 845/8pectal Sedan.... 650 NASH AMBASSADOK TWIN IGNITION “8” Sa : ZOUPE oe eeeroee a4 
Cc ‘ PONTIAC—V-3. 117 W. B. 4 Coupe . 8105 Custom Sedan. .1030 
oupe (5 win.). 5iLan Phaeton 650 GRAHAM—6-cyl. 113 W. B. 142 W. B. - . A 4 
690 Town Sedan 165' Sedan 5 Sed 4-4 1.855!7 Sed yon, 2 Stan. Coupe . 845:'Con. Coupe ... 945 SSedan ...... . 830; Cust. Victorix. ..1030 
iaimenn ne tee ies ee an + 706 § Godan, ¢-Gr....1,005)7 Sedan ...-.-.-1808. 3 De, Sedan .....06N¢ De. Sedan 945  WILLYS KNIGHT—6 cyl. 113 W. B 
2-4 Roadster 2-4 Co eee GRABAM—8-cyl. 12: > Brougham _|7 Limousine -2,055 4 Coupe (R.S.)...925' Custom Sedan ..1,025 Model 95 
Con Coupe y 23 W. B. 4-door 1,85 - Fo 
(R.S.) 5 wire or R.S.. 5 wire’ or Blue Streak—Standard. po eeeaee — REO—6-21. 6-cyl. 121 W. B. 2 Coupe +++. -345,4 Coupe ......... 375 
, Wood wheeis...835 wood wheels ,.935 2 Coupe --1,095 4 Coupe (R. S.).1,195 OLDSMOBILE—6-cyl. 11612 W. B. 5 MOOG xncacac- 995) 5Coach_ .......745:5 Sedan ........ 79% 
2-4 Coupe (R.S {5 Con. Sedan. 6 REO scccacse 1,145 F-32 Models ° - WILLYS KNIGHT—4 cyl. 23 WwW. & j 
5 wire or wood ire yO 2 7 5 5 REO—8-21, R-cyl. 121 W. BL Model 66 D, 
wire or wood dr. Sedan 875.4 dr. Sedan 955 5 
wheels a Pa GRAHAM—4-cyi. 122 W. B. . a = °° 5 Sedan .1.195 4Vic. Custom 5 Cust. Sedan... .0,295 
885, wheels 1,125 Bus. coupe ...... 875:'Con. Roadster .. 955 
5 Sedan, 5 wire or | rT aria Blue Streak—De Luxe. Sport Coupe .925'Patrician Sedan . 990 REO—8-25. S-cyl, 125 W. B. COUPe oo rc0e- 5) 
wood wheels... 895 5 Se co anne. 1,130:4 Coupe (R. S.).1, 220 , ; OONNO oi icsescs "1,565)Sedan ...... 1.565 “*Over-ail iength ot chassis imstecc 
OGAN asscece 1,220'4 Con. Coupe....9,% 25 (Recent price changes in bold face) Victoria ....... 1,565) wheel base. 
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to bear the loss because both the 
finance company and insurance 
company disclaimed responsibility. 


“The point is this—if a man who 


says he is John Smith buys a car, 
after John Smith’s credit has been 
approved by the finance company 
and the purchaser was in reality 
only a dishonest person who used 
the name of John Smith in order to 
get possession of a car, the dealer 
is at fault. Responsibility for proper 
identification rests entirely on the 
dealer. 

“Dealers are also warned that it 
is necessary that there should be 
the same mame of owner on order 
blank, certificate of sale, and ap- 
plication for registration.” 


TRUCK INTERESTS, 
_ RAILROADS BATTLE 
| AT-N. J. HEARINGS 


(Continued from Page 1) 
conform to set schedules and rates, 
shippers will obtain the flexible ser- 
vice by operating their own trucks. 
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“Many provisions in the bill are 
similar to those which other states 
have adopted, only to have them 
ruled unconstitutional by the United 
States Supreme Court, after months 
of confusion and costly litigation 
which interfered with a free flow of 
commerce.” 

The statement issued by the Asso- 
ciated Railroads of New Jersey 
points out the taxpayers in the 
state of New Jersey annually are 
paying more than $86,000,000 to 
maintain the highways in excess of 
the entire receipts from motor li- 
cense and gasoline taxes. 

The nine railroeds operating in 
New Jersey have made @ survey of 
state and municipal highway ex- 
penditures in which they claim the 
annual cost amotnts to $113,744,953, 
while all the revenue received from 
motor vehicles is $26,794,757, with an 
additional $700,725 received from the 
Federal government. To make up 
the deficit, the railroads claim, 
$50,000,000 annually is borrowed to 
be repaid by taxation and assess- 
ments on property while an addi- 
tional $36,249,471 is paid directly by 
property owners. 
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Production -- Engineering -- Factory 





Development i in City Type 


Coaches by Flexible Co. 





The 


Flexibie Company, Loudon- 
vilic, O., has just announced the de- 
velopment ef three new city type 
coaches with capacities of seventeen, 
twenty-one and twenty-five 
sengers, 

These new Flexible units have 113 
horsepower, with 261 foot pounds 
torque, 1,409 revolutions 
minute. Even with a capacity load, 
they have accelaration comparable | 
to many passenger cars. 

The drive line is engineered so that 
without a load it runs only at 
three and one-half degree angle. 
When the bus is loaded, this drive 
line runs in q straight line. The} 
bevel gear axle has a straddle | 
mounted pinion gear. Pinion ad-| 
justment is accomplished by means 
of shims, and is properly aihenead' 
when the axle is assembled, This | 
shim adjustment prevents any pos- 
sibility of mechanics inadvertently 
throwing the pinion out of adjust- 
ment, The cross members of the} 
frame are equally spaced to make | 
the frame rigid and eliminate any 
possibility of one part of the side} 
rail being flexed more than another 
at any time. The outriggers to} 
carry the body are fastened on the | 
side rails opposite cross members, so | 
that the weight of the body on these | 
outriggers cannot twist the side} 
rails, Unusual design and construc- | 
tion of the rear part of the frame 
permits all cutriggers carrying the 
body to be level, and supports the | 
body between the wheel housings 
thus making the floor of the 
level from front to back, whik 
maintaining a lower center of|7 


aT 
ay 


a | 


bus 


pis- | 


per | 


\ I 





| 
| 
| The new compound is known as | 
| tempered rubber. It is regarded by | 
|company officials as one of the | 
| major contributions of all time to] 
| the tire industry. 
Dr. Sidney M. Cadwell, director 
| ot the United States tire develop- 
| ment department, first conceived 
the idea of tempered rubber on} 
April 23, 1928. By early 1931 de- 
| velopment work had reached the | 
point for exhaustive tests. Last 
j year 2,800,000 tire miles were run 
gravity than would be possible with on special testing machines in the 
a ramp type floor. | laboratory in Detroit. Also, 2,- | 
The frame is of heavy pressed | 989,000 ae miles were SU ee the | 
lsteel % inch stock with 3 inch | Company's fleet cars in Michigan, | 
flange and 9 inch channel. There | "he, Middle West and California. 
are eleven heavy cross members. | The tease showed, according ed The Bellevue Manufacturing Com- 
The rear axle is a Timken full} States < = an” 7 cans a pany, Bellevue, O., is offering a new , 
|floating with spiral bevel. Gear | reads ‘ested 38 oe i «, | development in trunk carriers—the 
|ratio is suited to the operation. | rn United aeeten Pn i “interchangeable unit” idea, building | 
| Brakes are four wheel Lockheed hy-| +. nered rubber treads. up a trunk carrier of platform, at- 
draulics with B-K vacuum booster. | "aati " wabien "a t _.. | taching fittings, and, where needed, 
The center bearing hanger which | oiehean” maaan tone cientint aie a | tire carrier and gas spout extension. 
is constantly lubricated with trans- superior product ‘company officials | Heretofore, many jobbers have 
mission oil is constructed in such 8! Goin because it assures th euner found that the high obsolescence 
way that the shock from the wheels | mon mileage and eat ° enfet factor made it costly to stock a 
cannot be transmitted to the trans- | . ' seRSS ANG Erearer Saresy. | representative quantity of trunk 
mission or engine. The hanger | carriers. Outfits developed for last 
takes care of both radial and thrust } NEW BRONZE WELDING | sea: S$ car models could not be made 


loads and the forward propeller 
shaft is fitted with a slip joint so 
that any possible variance in align- 
ment resulting from the motor be- 


. ! 
ing mounted in rubber has no effect 


on the center bearing hanger, uni- 
versal joint, or sliding gear shaft in 
the transmission. The transmission 
has four speeds and is a heavy duty 


| bus type. 


Body construction of these coach- 
es is hard wood throughout and the 
exterior is covered with 20 gauge 
sheet steel. All wood parts are 
treated with wood preservative be- 
fore panelling to prevent deteriora- 
tion. 

The metal is 
side to prevent 


treated on the 
rust before being ap- 


spaced and upholstered in ge nuine 
her. Inside headroom is 70, 72 or 
in ches as _breferred. 


+ 
? 
€al 


A 
% 


- Laboratories’ Odorles SS, 


Dry Cleaner 


Merchandiser | 


| 
| 
| 
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in- | 


sulting 
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U.S. ANNOUNCES 


| 


| 


A new rubber compound, said t 
increase life of tire tread by 13 pe 
cent., has been developed by th 
United States Rubber 


all United Siates 


ROD BY LINDE 





}ucts Company, New York, N. Y. 


Because of its special character- 
manganese 
bronze rod is unexcelled for use in 
|the rebuilding of wear-resisting sur- | 
ton rings or cylin- 


istics this improved 


| faces such as pis 
| der walls. Besides producing welc 
|metal with superior 


vantage of being non-fuming 
exceptionally free-flowing. 


plied to the body. This assures a | It is possible to remelt and re- 
coating of rust preventative behind | weld welds made with this welding 
| pillar posts. Seats are widely |rod with an ease heretofore consid- 


}ered impossible with a bronze weld- 
ing rod. This rod is particularly ef- 
ifective for use in the _ sectional 
|building up of large pieces, where 
ithe weld must be made in succes- 
| Sive layers, because there is no 
heavy slag formed over the weld 
lafter it has cooled. 

One of the outstanding features 
Oxweld No. 25 M. Bronze Weld- 
ing Rod is the hardness of the re- 
weld. Velds made with it 
consistently shown a hardness 
Brinell. This is a 
consideration when 
surfaces such as 


have 
of ninety-six 
important 
|building up wear 
| bus hings or other abrasion areas 
This new welding rod can be 
readily identified, because the name, 
“Oxweld No. 25 M. Bronze 
|ed,” is stamped at intervals of about 
2 inches along its length. It 
supplied in three sizes: '% inch, 


8 5 
inch and 1% inch. 


ROSS GEAR & TOOL CO. 


ANNOUNCES ELECTION 


Lafayette, Ind., March 21.—The 
elected 
Gear and Too] Company are as fol- 


lows: David E. Ross, president; D. | 


TEMPERED RUBBER | 


Company, | 
and is now used in construction of 
automobile tires. 


A new bronze welding rod, known 
s “Oxweld No. 25 M. Bronze Pat- | eliminate is wasteful freezing of 
| ented Welding Rod,” has just been | 
introduced by the Linde Air Prod- | 


wear-resisting 
| qualities, this rod has the added ad- 
and 


Patent- | 


is | 








“X%” Laboratsries have placed on: 
the market a merchandiser for the 
display of “X” oderiess dry cleaner. | 

This merchandiser holds one | 
dozen haif-pint tins. The “xX” ver | 
holds a tin in each hand, and in 
the front, under his feet, are four 
cans. When the dealer sells a can,'springs by the L. G. S. Devices 
the display stand stays intact, due | | Corporation, a division of the Cord 
to the fact that the can is litho-! Corporation, for the six months 
graphed on the merchandiser. | ended February 28, 1932, totaled 

On the back of the stand is a/ approximately 220,000 units, accord- 
shelf formed by a very heavy easel| ing to W. C. Starkey, president and 
which holds six tins, 'general manager. 

This merchandiser is offered for| ‘This number covers the first six 
@ limited time to the trade with the 
purchase of twelve half-pint tins. 


220,000 L. G. S. UNITS 
SHIPPED IN SIX MONTHS 


Indianapolis, Ind., March 21.— 


Pry : , 
Shipments of free wheeling unit 


| 


| 





L. Ross, chairman of the board; 
Eugene Gruenewald, vice-president 
and general manager; F. F. Chand- | 
ler, vice-president and sales man- 
| ager; Roy M. Reser, secretary, and 
A. F. Kanne, treasurer. 

The election of these officers fol- 
lowed the election of directors at the 
jannual stockholders’ meeting of the 
company at which the above offi- 
cers were named as directors. A new 
member of the board of directors is 
Linn C. Ross of Lafayette, son of 
D. L. Ross, chairman of the board. 








handling of contracts which will 
give L. G. S. corporation a record 
year for 1932, the company during 
the latter half of 1931 enlarged 


|months of large scale production on | production capacity more than 300 | perfectly 
this product. In preparation for the! per cent., Starkey said. 
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| to fit this year’s cars, with the result 
; that the carrier became obsolete or 
| surplus with the change in car con- 
i struction. 

The present 


plan is designed to 


| 


1 


| biles is the “perfect business man’s 
car.” Equipped with an Edison Edi- 
| phone so that the busy exec utive can | 
| dictate correspondence and take ad- 
| vantage of the time spent driving to 
| and from the office, traffic delays or 
on long week end trips to the} 
country. 

Conceived and designed by Frank 
S. Spring, Hudson Motor Car Com- | 
pany’s engineering stylist, the dictat- 
ing apparatus is mounted on the 
back of the arm rest in the middie 
of the rear seat and folds back out | 
of sight easily and quickly into a 
| compartment in the rear when not 
in use. It is an integral part of the 
car and can be brought into posi- | 
tion with little effort. Extensive | 
road tests have shown that high 





For Busy Business Men 





officers of the Ross| The latest innovation in automo- | 





speed over all kinds of roads does 
not interfere with the recording so 
has the machine been in- 


stalled. This is brought about by 





Bellevue Presents New 
Carrier 





assets. Platforms are designed to fit 
numerous cars—by means of attach- 
ing fittings developed for each car. 
Tire carriers are developed as a sep- 


arate unit for installation wherever 
wanted. A glance at the illustration 
will show how the plan is worked 
out. The definite trend toward rear 
tire mounts on cars for this season 
indicates that there will be much 
more demand for trunk-carrier 
equipment, making provision for 
carrying the spare on the rear than 


heretofore. This 
unit” trunk carrier 
all cars. 

The company also supplies a re- 
vised line of Handydeks in several 
sizes ‘and finishes for 1932 cars. 


“interchangeable 
is available for 


the 
seat 
ion, to- 
gether with a special rubber mount- 


the cushion effect afforded by 
arm rest which centacts the 
itself when in dictating posit 


ing and spring suspens-_n. 

Mr. Spring, pictured above demon- 
strating the installation, predicts 
that in the near future, cars so 


| equipped will find a ready ac- 
|ceptance among business executives, 
The car, not a preduction job, will 


|be Gelivered to a nationally known 


newspaper editor and writer. 


INDUSTRIAL CHEMICAL 
PROMOTES LOEBENBERG 


New York, March 21.—At a mecet- 
ing of its board of directors the 
| U. S. Industrial Chemical Company, 
Inc., subsidiary of the U. S. In- 
dustrial Alcohol Company, elected 
A. L. Loebenberg to the office of 
vice-president, 


U. S. 







Studebaker 


Offers 
Opportunity 


1, Price protection on current 
models — if price is reduced to 
the public. 


2. Monthly orders — no com- 
mitments. 


3. Budget control without 


charge. 


4. Wholesale and retail sales 
promotion help. 


5. Junking allowance. 


6. Service of used car expert 


in moving used cars. 


7. Factory participation in 
labor expense caused by de- 


fective material. 


8. Factory parts depots in stra- 
tegic points which assure over- 


night service to dealers. 


9. Parts discounts so liberal 
they enable dealers to compete 
with parts jobbers 


Sam Marcus, proprietor of Marcus Motors, Inc., Denver, is a good 
example of the keen newcomers who 2re making history—and good 
money—with the Studebaker franchise. Mr. Marcus had been 
operating in Denver as a city dealer for another car when the 
opportunity came to secure the Denver distributorship for Stude- 
baker nine months ago. And, right in the middle of this thing that 
they call “the present situation,” the Marcus-plus-Studebaker com- 
bination has made a handsome profit. 











Studebaker 
Offers a 


Great Franchise 







LOOKING 
FORWARD 


Hope may spring eternal but hope alone isn’t a 











10. A liberal discount on cars. 


















very good substitute for money when the rent 11. A liberal advertising cam- 


is due or we want to send the eldest girl away a 






to school. 12. Support for the live retail 


salesman, that assures him an 


















Nevertheless, there is much to be grateful for a a a oe 





in the present situation—particularly for the ber, November and December. 














dealers who have accounts that, recognizing the 13. Full coverage in the most 


conditions, have generous contracts and depend- profitable field — not only pas- 











senger cars, but trucks that 


able competitive merchandise. . 
P showed an increase of 127% 










The new Studebakers are meeting with un- in segiteetinns last yess. 
















usual acceptance and, of course, the Studebaker 14. Motor cars built by the 


franchise is based on a complete knowledge of best engineering genius in the 


industry and offered at the 


retail conditions and the belief that dealers lowest prices of any fine cars 









must make money if a factory is to survive. in America. 


ye 


Vice President 
The Studebaker Sales Corporation of America 
South Bend, Ind. 









15. A dealer written franchise, 
drawn by Paul G. Hoffman, 
President of The Studebaker 
Sales Corporation, and himself 







one of America’s most success- 









ful dealers. 









Another new comer in the ranks of Studebaker distributors is J. Ray- 
mond Young of the Young Motor Company, St. Paul. In the Fall 
of 1930 he was a dealer for another car in Minneapolis. But men 
like Mr. Young aren’t satisfied to stand hitched. They are looking 
for the big opportunities which changing economic conditions 
always bring to the surface. It’s no secret that his capital was then 
limited, but he saw that Studebaker was distinctly on a rising market. 
He found he was able to get the Studebaker franchise at St. Paul. 
He got it—and he made money in 1931—is making money in 1932. 





